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MNMpeprosop

CEI
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MpoekToT " U32padba Ha uHOBamueHa rniamaopma 3a e/1IeKmpPOoHCKa
mpeosuja U Oueumanusayuja Ha MUKPO U Masnume 6usHucu 00
3anadeH  bankaH  (budu-Oueumanu3upaH) npuaoHecysa  3a
HagMWHyBake Ha cocTtojbata npegmssukaHa co KOBWL 19 npeky
npedpnawe Ha Oen oA aKTMBHOCTUTE Ha OU3HMCUTE Ha WHTEpHeT
paboTeme.

Llenta Ha npoekToT e 06e3benyBare nogapLuka Ha MUKPO U ManuTte
6usHucn on Makepgonuja, Cpbuja n LpHa lopa pa ja 3sronemart
npogaxbaTa npeky MHTEPHET (e-npoaaxoba).

LlenHa rpyna ce 200 npeTnpujaTtnja og neT CEKTOPU: XpaHa 1 nujanauu;
meben un anapaTtu 3a AOMaKMHCTBO; Typu3aMm, XOTeNn U pecTopaHu;
rPageXHULITBO U eHepruja; CoOBETU U YCryrn, Yun npovssBogu nmaart
noTeHuujan 3a e-npogaxba Ha permoHanHUTe W MefyHapogHuTe
nasapw.

MopppuwkaTa ondaka:

(1) becnnaTeH npocTOop Ha WHTEpPHET nnatgopmarta 3a OTBOpake Ha e-
npogaeHuua Ha www.bedigitalised.com ;

(2) CrekHyBarbe BELTUHM 3a KOPUCTEHE HA MHTEPHET anaTtku 3a BoAeHe Ha e-
npogaBsHu1La,

(3) EpykatvBHM nakeTu 3a obyka Ha TpuM Temu: Kpeupawe OpeHa, WHTEepHeT
MapKeTUHI W npoMouuja Mpeky couunjanHu Meanymm un KoHBep3uja Ha
noceTutTennte Ha e-NpofaBHMLATa BO KynyBayu;

(4) WViHgmBuayanHa nogapLuka of NPOEKTHUOT TMM 3a npedprawbe Ha BU3HUCOT Ha
e-npodasHuUaTa, BebuHapn co UCKYCHM TpeHepu 3a TpaHcdep Ha 3HaeHe U
BELUTMHWN M KOYYMHI CECUM 3a MPUMEHa Ha BeLTUHUTE BO Aurntanu3auuja Ha
BGuaHmcoT www.kreacija.orq .

(5) TlMpomoumja Ha OuM3HMCMTE WTO MMaaT OTBOPEHO  e-npoJaBHMLUA
https://www.linkedin.com/in/be-digitalised/ w https://www.facebook.com/Bedigitalised

EnoykatmBHMOT nakeT e napaboteH Op3 OCHOBa Ha pacnonoXnveuTe
anaTtku 3a gurutanusauuvjata Ha busHucuTe u Toa: KOMyHWUKauuja,
MapkeTupawe, npomouuja, npogaxbda n pakoBogeHe Ha NPoaaxHOTO
Mecto. Hamepata e pa ce noHyau WHTerpuvpaHa nogapluka 3a
avrutanusauvja Ha 6usHucuTe.

Llenta e ga ce nogpxat npetnpueMadynTe Ha MUKPO MU manu GusHmncu
Aa npedpnart gen og paboTereTo Ha UHTEPHET.

MoTpebHOTO BpeMe 3a crnpoBeayBawe Ha nakeToT e 40 caaTu.

Be Digitalised RPEAUMIA
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BoBepg

,D,I/IFI/ITaJ'IVISGLl,I/IjaTa € npouec WwTo Co pas3yind4Ho TeMrno rm 3acba|'<a cuTte nHOAycTpumn m
CEKTOpMU. busHucuTe BO TOj npouec MmHyBaart HU3 TPU cbasm:

(1) Aurntunsaumja, MNMpeTBopawe Ha aHanorHM MHopMauun BO aurntanHa dopma.
EfnHocTaBHO kaxaHo, YyBawe poTorpadum Bo KoMnjytep, CHAMake ayano Kacetn
Ha LI, npedpnawe Ha Buaeo kaceta Ha L. Co aurntnsauymjata ce npemuHyBa
o4 .Xaptmja“® BO ,HYNUM W eavHUumn®, OOHOCHO MPEMUH O peanHuoT BO
BUPTYENHNOT CBET.

(2) Aurntanusaumjata e cnegHMOT YeKop, NpoLec BO KOj MHGopMauujata (Beke e BO
aurntanHa oopma) ce KoMbuHUpa Taka LWITO € NoBp3aHa v nonecHa 3a ynotpeba,
CO uen ga ce noegHocTaear, Unn 3abp3aaTt HEKOU onepaumm LWTO NPETXOAHO ce
npaeene payHo. [MpaKkTMYHO, MCTOTO LWITO Ce NpaBeno Ha CcTap, aHarnoreH,
,XapTMEeH" HaunH, ce OBO3MOXYBa [ia Ce NpaBu 1 Ha gurutaneH HaunH. CywTnHaTa
He e npoMeHeTa, camo dopmaTta € MnpoMeHeTa, CO OpojHM NPEeaHOCTM LITO
KOMNjyTepuTe W BMpEXyBaweTO M HocaT BO cebe, CNMYHO Kako LTO
aBTOMaTU3aumnjaTa Ha MHOTY Ha4YMHM ja 3amMeHyBa 4YoBe4dkaTa paboTa.

bnarogapeHue Ha gurMtusaumjata v gurutanusauujata, MHopmMauumnTe ctaHaa
necHo gocTtanHu 3a ynotpeba Ha pasnuyHu nnatdopmMun, ypean n nHtepdejcn. U
TOa € AUrMTanHMoT CBET BO KOj XXnBeeme feHec.

(3) AurntanHa TpaHcopmaumja poara no gurmtanu3aumjata. Taa e cocema
pasnuyHa o4 KoMnaHuvja BO KOMMaHwja, buaejkm wnako ce Kopuctat UCTUTE
AUrMTanHM TEXHOSorMu, CylwTuHaTa e BO TpaHcdopMauujata Ha nyreto u
npoMeHaTa Ha HMBHMOT Ha4YuH Ha pa3mMucryBamwe. [urntanusaumjata UCTO Taka
MOXe [a ce ofBMBa BO paMKUTE Ha CTapuoT, HacrneaeH, UHOYCTPUCKN OenoBeH
MoZen, a gurntanHarta TpaHcdopMaunja € HEBO3MOXHA BO TUe paMku, buaejkm
3a Toa e noTpebeH HOoB, AurMTaneH OenoBeH MoAen, HEOMXOAEH Ha MaToT of
TpaguumoHanHaTa eKoOHOMMja KOH HoBaTa, gurutanHa eKoHomuja.

HdvrutanHata TpaHcdopmaumja € npouec Ha WHTerpaumja Ha gurntanHuTe
TEXHOMOrMM Bo cute obnactn Ha GU3HNCOT, CO paanKanHu NPOMEHN BO HAYMHOT
Ha KOpUCTEHE Ha TexHororujata, nyreto u AenoBHUTE npouecu, Co Len aa ce
nogobpaT KOPUCHUYKUTE UCKYCTBA BO COrMACHOCT CO MOCTOjaHUTE NMPOMEHU Ha
nasapor.

lMpawawemo He e Oanu kKomrnaHujama mpeba Oda Ooxueee OuaumarHa
mpaHcghopmayuja, myKy Koea U 1o Koja ueHa moa Ke ce cry4u. Kosiky nobp3o moa ce
Crly4u, MosiKy € MoHUCKa yeHama.

MnaHupaHnTe TpU eaykaTUBHU NakeTu ce dokycupaaT Ha NPBUOT U BTOPUOT YEeKop BO
TpaHcopMMpate Ha paboTeHeTo Ha MUKPO M Manute OusHucKu, Bo obnactute
OpeHaupare, MHTEPHET MapKeTUMHT U MPeTBOpake Ha MapKeTUHroT BO npopaxba
(MoHeTusauumja). OBoj EqykatuBeH nakeT 1 ce ogHecyBa Ha ChpoBedyBae Kamnahsu
MpPeKy couujanHuTe Meguymu.

CEI Be Digitalised RREAUVIRA!

CENTRAL EURDPEAN INITIATIVE
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Bo nspaboTkaTa ce BHMMaBalle Ha ABa NpuHUMNA, €AHOCTaBHO 3a MpuMMeHa n 6p3u
pesyntaTtu 3a OU3HUCOT.

EnHocTtaBHocTa e 06e36eneHa co nobap 6anaHc Ha TeopujaTa 1 npakcaTta. Bo Teopujata
ce objacHyBa, LUTO 1 30WITO Aa Ce KOPMCTKU, a BO NPaKTUYHUOT Aen Kako Aa ce NpUMeHu
npeanoxeHaTa anaTka. [JOnonHWTENHo 3a TEOPETCKUOT AeN ce NOHyAEHU NpUpaYHMLM
N NINHKOBMW.

Bp3vHaTa BO nocTurHyBaweTO pes3yntat 3a OM3HMCOT Ce 3acHOBa Ha MoHygaTa Ha
BGecnnatHu BeKke pacnonoxnmeu anatkn Ha Google, YouTube, Facebook, Linkedin, co
HapaTuBHM objacHyBara M BMAea CO MHCTPYKUMM 3a NpuMeHa Ha anaTtkata. McTo Taka,
npeky BebuHapu ke ce obe3beau egykaumja 3a NpUMeHa Ha anaTkMTe 3a Temute
ondarteHn BO NaKETOT.

CoapxuHaTa Ha nakeToT 3a VIHTepHeT BpeHauparse e Bo Tpu aena:

e [Ipsuom Oesi e opraHusnpare kamnawa npeky Facebook;

e Bmopuom den e NOCBETEH HAa HA4YMHOT Kako [a creau MOoceTeHocTa Ha e-
npogaBHuLaTa n ogHecyBaweTO Ha noceTutenute npeky Google analytics;

e Tpemuom Oes e cnpoBefyBarwe kamnawh npeky Google ads 1 YouTube kaHan.

Bo cekoj aen ce npeseHTMpa LWTO 1 30WWTO Aa ce NpaBu, a NoToa CNeam CrIMKOBUT Npukas
3a KOPUCTEHE Ha anaTtkaTa Co NIMHK OO BMAEO 3a NpMMeHaTa Ha anaTkaTta 3a KOHKpeTeH
6usHuc. MNpumepnTte 3a anaTkMTe Ce 3eMEHW Of, HMBHATa NpMMeHa 3a noTpebute Ha
npoekToT Be Digitalised.

BpeaHMoOT KpaeH npoayKT 3a OM3HMCOT CO BOcCnocTaBeHa cBou npodunu 3a
cnpoBeAyBak-€ KamnakbW Ha coumjanHuTe MeguyMu.

1. Kpeupawe Facebook noctoBu u peknamm

LWro: YnatctBa 3a kopucTewe Ha Facebook anatkute 3a npuBnekyBawe Ha
noTeHUMjanHun KynyBadu Ha BaluTe NpoM3BOaN.

3owTo: 3ronemyBate Ha GPOjOT Ha MoceTUTENV Ha e-NpoAdaBHULATa U criefeHe Ha
KOMYHUWKaLmjaTa [0 HUBHOTO KynyBahs€.

Kako: Cnegewe Ha MHCTPyKUuUTE 3a NpUMEHa U TecTupake, BO nepuod of 5 yaca.

a) NocToBU-cnegexwe Ha HennaTteHu objaBu

MocTtoBuTe BMU OBO3MOXyBaaT pOa cneagute KOJIKYy Toa LWTO ro coonutyBate wu
npomoBuparte ro npuerekyesa BHUMaHMETO Ha I'IOTeHLl,I/IjaJ'IHI/ITe KynyBa4dw.

Bo page insights moxe ga rv cnegute peakuMuTe M akUMUTE Ha BaluMTe HenmaTeHu U
nnateHu noctosu ( 06jasn).

AnaTkaTta HyOu MOXHOCT 3a Crefehe Ha WMHTEpPEecoT 3a BaluuTe COAPXMHW M COOABETHO
pearmpahe Co NPOMOTUBHU KamMnaksWu.

CEI Be Digitalised RREAUVIRA!

CENTRAL EURDPEAN INITIATIVE
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* 1nmannon | T Hexa ranwmot BuaHuc cTane a — 10 L] —

CNUKA 2 CNEQEHE HA MHTEPECOT 3A OBJABEHUTE COAPXWHU HA ®EJCBYK
Ogaa anatka e 6ecnnatHa 3a cekoja oTBopeHa dejcOyk cTpaHa.
PesynTtart: Pasbupate 3a MOXXHOCTUTE Ha anartkata U HA4YMHOT Ha HEj3MHO KOPUCTEHE.

TP ALLAHEE KOMEHTAD: «oiiieiiiieteieie e e e e e ettt e e e e e e et eeeeeeee e s s st aeeeeeeeeeeeesasnsseeeaeaeeeansnnssnseneeeeesannnnes

Kpeupawe Ha nnateHun PejcOyK peknamu

3a crnoH3opupane Ha 6GU3HUC akTMBHOCTM No nNat Ha Pejcbyk, Pejcbyk Hyam nocebHa nnaTdopma
— Business manager.

CEl (%)) Be Digitalised KREALVIIA

CENTRAL EURDPEAN INITIATIVE 3APYHEHWEHA BU3HHCH M KOHCYNTAHTH
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Mpeapar CTOjKOBCKHM: EaykaTuBeH MakeT 2- NpMpaYHMK 30 COLMjAAHM MeAuyMu — Kamnamu

] Business

Business Manager

FACEBOOK B Good afternoon, Predrag

Home

_ Ad Account Performance Recently Updated w  Last7days v - Alerts
STA57 41463 8283 4 geT2% 14621 0678 No new alerts
Spend Reach impressions

® Ads Manager

4 See All Alerts

2 Audiences I8 Create Report
) Ads Reporting

. Pages Recently Used w
@ Ad Account Settings

@ fusnessseunss _ ce

£ Events Manager

£ See All in Business Settings

@& ®a o

CNUKA 3 ®EJCBYK BUSINESS MANAGER ACCOUNT

Campaigns [ CnepeH yekop e ga ce n3bupe onumja Ads

(ot
- Manager
Shortcuts 7 of you
] = & S o
Ads Manager Business Settings Account Quality OBa. anaTKa Cﬂy)KVI 3a nﬂaTeHVI peKﬂaMM Ha
= . == = o ®ecjbyk un crefere  Ha edekTuBHOCTa MU
Ad Account Billing Audiences e@MKaCHOCTa Ha O6JaBVITe.
Settings JAore

Manage Business Del

® Account Quality

Cneou cnvKoBWUTO Mpe3eHTUparke Ha 4YeKkopuTe
' 32 MOCTaByBak€ Ha HaAYMH Ha nNnakawe Ha
. 0bjaBuTe WTO ke ce MeHauupaat co Business
. Manager.

Billing

Brand Safety

& o [

Business Settings

O {g@

CEl Be Digitalised RPEAUMIA

JAPYHKEHHEHA BUIHHUCH W KOHCYNTAHTH
CENTRAL EURDPEAN INITIATIVE
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

nccoun: [ Curentlonce © 8954 70

X
Due to a technical issue, you were billed incorrectly for some of your ads.
We have resolved the issue and refunded $0.01 on 2020-11-05 to the payment method
on your ad account S For those receiving credit memos, they will be
issued with your invoice at the end of the month. We appreciate your accommodation
for the inconvenience this refund may have caused

Transactions v Last30 days v Filters search v Download All Invoices Search by Reference Number [
Payment Settings
Next Bill
8.67
November 6, 2020 $
Amount Due
Your ad credit is applied daily until it expires.
Pay Now
Payment Methods Add Payment Method

Credits

Ad Credit: $0.01 USD

Expires on 5/7/21, 6:34 PM
Will be charged before other payment methods for ads run after credit was

claimed.

See More

Set Your Account Spending Limit
CNUKA 4 MNOCTABYBAHKE HA HAYUH HA MNAKAHKE HA OBJABUTE

O6jaByBam€e peKkriaMmum 1 Lenm Ha Kamnakwarta
Opf Kora gogagoBMe HAYMH Ha nnakawse ce Bpakame KOH o6jaByBa|-be Ha peKnamu.

{at ~ Campaigns

B>

Payment Settlngs EEE Q, Searchand filter

Shortcuts “ . B8 campaigns
® é:c‘;} @ (i Duplicate - # Edit - b
Ads Manager

Business Settings  Account Quality
@ —
=B Campaign Name -
==
= e S -
Ad Account Billing Audiences
—— ] Settings

Manage Business

® Account Quality

B5 Billing
> Results from 4 campaigns @
© Brand Safety

§6: Business Settings

O 0 e
Bkt

N ST

CnuKA 5 OBABYBAHSE MITATEHWU PEKIAMU

Bo onuujata Ads manager U3bupame onuuja Create.

CEl Be Digitalised KPEAUVIA

CENTRAL EURDPEAN INITIATIVE 3APYHEHWEHA BU3HHCH M KOHCYNTAHTH

CrpaHa 9



Npeapar CTOjKOBCKM:

Create New Campaign Use Existing Campaign

X
Choose a Campaign Objective
Learn More
Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach @® Engagement Catalog sales
App installs Store traffic
Video views
Lead generation
Messages
Post engagement
Get mare Pana likes. event reznnnzes. or nnst reacts. commaeants or T

4

CNnUKA 6 U3BOP HA LIENU HA KAMIMAHATA

Ha cnukaTta 6V|36paHa € KaKo uen aHraxmnpase Ha nyfe 3a cnegewe Ha nocTtoTo U pearnpal-e
Ha Hero.

CniegeH yekop e n3bop Ha HAYMHOT KaKo Ke ro HanpaBMMe Toa Of MOCTOEYKUTE TPU onuuu —
CnoH3opupak-e Ha o6jaBu, AOOMBaHe Ha HOBU CrieA0eHMLM U COH30pUpate Ha HacTaHu

=)

Post engagement

Get more Page likes, event responses, or post reacts, comments or
shares.

Engagement Type @

@® Post engagement
Page likes

Event responses

Name Your Campaign * Optional

CnukA 7 U3BOP HA HAYMHOT KAKO KE CE OCTBAPU LIENTA HA KAMINAHATA

CEl Be Digitalised RPERUMDA

3APYHEHWEHA BU3HHCH M KOHCYNTAHTH

EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

CnpoBeayBakbe Ha KaMmnamwa
OBoj uekop 1 gedurHupa akuumnTe 3a OCTBapyBak-€ Ha LefniTa Ha Kamnakwara,

@ MVmenaxamnawara > S371AdSet > [J1Ad o InDraft ~ ()
M VMe Ha kamnawata

£ Edit @ Review

38 New Ad Set

Campaign Name

New Ad
g MMe Ha kaMnarata &

Special Ad Categories off @
You're required to declare if your ads are about social issues, elections or
politics. Learn More

Campaign Details
Buying Type

Auction -

Campaign Objective
Post engagement

Show More Options «

Close  + Alledits saved m'

CnukKA 8 UME HA KAMMNAHATA

HedurHupare Ha noeanHeyHNTEe NocToBM-06jaBn

§ [OVmexaranawata > JgNewAdSet > [J1Ad o InDraft .
[ Ve Ka kamnawara o
# Edit @ Review
28 New Ad Set e .
_ Ad Set Name Audience Definition
New Ad Set L /\ Your audience
selection is fairly
I / broad.
Specific Broad
Budget & Schedule
Budget Potential Reach: 1,100,000 peaple @
Daily Budget v $11.00 uso
Estimated Daily Results
Actual amount spent daily may vary. @
Reach @
Start Date
10K - 30K
Nov 6, 2020 o 12:51PM [
London Time
Post Engagement @
End - Optional
248-717
Set an end date ———
Show More Options + The accuracy of estimates on factors like past

nd market data
you an idea of performance o

Close  + All edits saved Back m

CnuKA 9 JE®UHUPAHE HA OBJABUTE BO KAMMNAHATA

CEl Be Digitalised KREAUVIA

CENTRAL EURDPEAN INITIATIVE 3APYHEHWEHA BU3HHCH M KOHCYNTAHTH
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

1 onpepenyBawe Ha LienHa nybnvka oo koja cakame Aa CTUrHeMe crnope MecTo Ha XXUBEHE,
BO3pacT, Nof 1 ApYyr1 KapakTepuCTUKM Ha CEerMeHTOT Ha Na3apor.

[OVme nakamnawata > J@NewAdSet > [J1Ad o InDraft
as
3 Wme Ha kamnatbata
& Edit  ® Review
28 New Ad Set e a
Audience -
Audience Definition
(3 New Ad

Create New Audience Use Saved Audience » /\ Your audience

selection is fairly
I / broad

Custom Audiences Create New w Specific

Q, Ssearch existing audiences Potential Reach: 1,100,000 people €@

Exclude
Estimated Daily Results
Locations
Reach @
Location:
+ Macedonia 10K - 30K
|
Age Post Engagement @
T8-65 248-717
Gender
All genders

Detailed Targeting

Close  + All edits saved

CnuKA 10 ONPEQENYBAHE HA LIENTHATA NMYBNUKA U CETMEHTOT HA MA3APOT

Ha kpaj e ypeaysa objaBata/objaBute Ha KamnawaTa.

) [OVmenakamnawara > S NewAdSet > ([ NewAd o InDraft (@

ol g |

[ Vme Ha kamnarata
O Edit @ Review

88 New Ad Set .
Identity

B NewAd Facebook Page (" Nova Solutions

Nova Solutions v (CexOJIHEBHOTO 3anararbe 3a NPOECHOHANHO

" Ha

€0 Kou paGoTume & Hajronemo
Instagram Account B :

See More A
= Y’ i
& Use selected Page w or Connect Account 8 | } ; =

Ad Setup In-Stream
Use Existing Post v e

Ad Creative

Select the media, text, and destination for your ad. You can

also customize your media and text for each placement. © O Tana Stopovska and 11 olbers Search

Learn More oY Like (D Comment A Share

By clicking the "Publish" button, you agree to Facebook’s Terms and Advertising Guidelines.

Close / Alledits saved Back Publish

CNnUKA 11 KPEMPAHSE HA OBJABU

CEl Be Digitalised KREAUVIA

CENTRAL EURDPEAN INITIATIVE 3APYHEHWEHA BU3HHCH M KOHCYNTAHTH

a
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

Cnepewe Ha UHTepecoT 3a objaBuTe

CneperweTo Ha edeKkTUTe Ha kKamnakaTa € CO MOMOLW Ha anaTtkata insight (cnuka 2), koja
OBO3MOXYBa fa ce BMAM Aanuv uenHarta nybnvka e MHBOMBMpaHa (aHraxxupaHa) BoO kaMmnawara,
BO KOj 06eM U1 Kako ce ogHecyBarie BO OQHOC Ha BawumTe objasu.

Bo oBaa anaTtka gageHa BM € MOXHOCT Aa ce cnopepnyesaTte CO CITUMYHMU Cbejc6y|< CTpaHu 3a ga rm

cnopepnyesate NOoCTUrHaTuTe pe3ynrtatu Ha BallaTa KamMnaka.

Page Insights

Pages to Watch helps you compare the performance of your Page and posts with similar Pages on Facebook
Add Pages to get started

O overview 8 Fescons, Conmens 8 shaes
Page Total Page Likes  From LastWeek Posts This Week  Engagement This Week
& Followers
You
: 1 Be digitalised 281 atli% 5 19—
™ Ads @
|. Likes Suggesied Pages to YN
Gjirafas0 tera
@ et 4 [ .
©® Page Views [ .
Beci-Arim: Accessing ex...
@ Page Previews
4 Lswe loannou Cosmetics Aest... 5 Page
. Actions on Page o ZLiyxpovo Kévipo AioBnmiic / K il
Platinavrata.mk
2 02 9K Watch
8 Posts + W e e s
B Events 4]
£ vz, OutietON (Kupi Od Doma) 504 7¢ Viga
HapayajTe ce WTo Bu Tpeda o A4
B Videos
See More Suggested Pages
a coian

CNUKA 12 CNEAEHE HA KAMMNAHATA U CNOPEAYBAHE HA PE3YNITATUTE CO APYIY ®EJCBYK

CTPAHU

OpeTe Ha NOYETOKOT M MOMUHETE ' YeKopUTE NOBTOPHO buaejkn , Ce e mewko nped da

cmaHe JjiIeCHoO*

(6) AmpekTHa KOMYHUKaLuumja co leads- nHTepec Koj BoaaT Ao

KynyBaHe

dejcbyk BM 00e36eayBa anaTki 3a AMpeKTHa

O === = KOMYyHVKaLuja Co 3anHTepecupaHu nuua 3a
e e e BalLlaTa kamnama.
Man W " =
Mezagen Bo Inbox- messages Bu ce HyAM MOXHOCT 3a
&) R macoge nosp3yBawe Ha ob6jaBute co Instagram,
© Messenger = NMOTOYHO BO UCTO BpeMe objaBaTta fa oau Ha
¥ Insiegram Direct D G ABa couujanHy Meanymu, co LUTO MoXeTe aa
o D J y

Comments & More

o Faccouok

@ Instagram

B fmamemad Ramnorses

CEI

CENTRAL EURDPEAN INITIATIVE

Caonnect an Instagram accound

N niwe

Be Digitalised

KOMyHUUMpaTe efeH Ha efeH Ha Npodun Koj
noseke My ofroBapa Ha noTeHuujanHMoT
KyrnyBau.

Co knuk Ha Conect account ja akTuBumpaTte
OoBaa onuuja U ja KOpUCTUTE 3a cregHuTe
objasn.

HREAUVIIA

3APYHEHWEHA BU3HHCH M KOHCYNTAHTH
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Mpeapar CTOjKOBCKHM:

EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

3a KoMyHMKauuWja efeH Ha egeH MoXe [a ja kopucTute onuujata ABTOMaTCKM OA4roBOpU, U Toa
no gobueHa nopaka, BegHaw ga gobujat oaroBop, uUnuv npeq npakake Ha nopaka ga mmaar
npucTan 4O Haj4ecTo NOCTaByBaHM Npallaka 3a BalmoT GU3HMC , Npon3BOAM M NOHyAa.

ed > Inbox

Inbox

Automated Responses

Grest People v
Messages e 1200PM oo -
Be digitalised
Instant Reply ) . o
®) Al Messages © Frequently Asked Questions
Away Message off e On
BpewmeTpaetbe Ha NPOEKTOT W
@ Messenger e i
Share and Get Information v Suggest questions people can
: up automated responses fo Katos s sanotpusaMaRe 2 o
Y Instagram Direct Ce o0we Off MPoexToT?
Frequently Asked Questions [ @) F—— =
Timing yuecHLyme?
Comments & More Send Confirmations v Automated responses are sent instantly after Kaxo 32 ce npujasie 12 s
someone taps a question npoexTor?
Facebook
Job Appiication Received (
0 S e job Application Receive »
Instagram FollowLp v
Appointment Reminders [ @)
Automated Responses Appointment Follow-up (@ J
Page Recommended ® ) o
{
Page Not Recommended >

CnukA 13 KOMYHUKALMW EQEH-HA-EQEH CO ABTOMATCKM OArOBOPU

Ha cnukata ce rmegaat 4eTvpy npailuaka v co KNvkake 3anHTepecupaHmoT ke aobve BeaHall
0roBOP Ha Hero unu ke ro ynaTtu Ha crieiHa KOMyHVKaLUuja kage Moxe Aa ro Aobue oarosopor.

3akny4ok: MNpe3eHTNpaHUTE anaTku BM OBO3MOXYBaaT [a KpeupaTe CEerMeHT Ha nas3apoT 3a
MacoBHa KOMyHMKaLMja CoO UCTMOT, a BP3 OCHOBa Ha MHTEPECOT 3a BaluTe ob6jaBu 1 NOHyaM Aa
6uaete BO cocTojba 6p30 M edhnkacHO fa KOMyHULMPATE CO CEKOj OA HMB NOEAMHYHO.

PE3UME — ®Pejcbyk kamnama

YuecHukoT koj nagsoun 20 caatn Bo 10 KOy4mHr cecum 3a notpebute Ha cBOjOT BU3HUC ro nma
Ha pacnonarawe CregHoBO:

(1) OTBOpPeH Business manager 3a cnpoBegyBake Ha kKaMmnawun 3a noTpedbute Ha GU3HUCOT
(2) KpeupaHa kamnara 3a egHa uenHa nybnvka, cerMeHT Ha nasapoT

(3) Cnepetbe Ha pe3dynTatuTe Ha KamnakwaTa Cnopea O4HeCyBaH-eTO Ha LenHaTta nybnuka.
(4) CnopepnyBare Ha HanopuTe u pesyntaTute co pesyntatute Ha cnnyHmn dejcbyk cTpaHu.

KOpUCHMKOT Ha eayKaTUBHMOT NakeT WTO rn Bexban 4Tte ropeHaBeaeHn ToYkM crnocobeH e 70
% op Pejbyk kamnawata ga ja cnpoBegyBa CamoCTOjHO .

Mpawaxwa/KomeHTap/ 3abenelwuku

CEl Be Digitalised

CENTRAL EURDPEAN INITIATIVE

HREAUVIIA

JAPYHKEHHEHA BUIHHUCH W KOHCYNTAHTH
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Mpeapar CTOjKOBCKHM: EaykaTuBeH MakeT 2- NpMpaYHMK 30 COLMjAAHM MeAuyMu — Kamnamu

2. Cnepgewe Ha NnoceTeHOCTa Ha BawlaTa e-npogaBHuuUa
npeky Google analytics

Bo uHTepHeT paboTerneTo cneaeweTo Ha MacoBHaTa KOMyHMKauuja e BakHa 3a npuctan ao
HOBW, HO UCTO Taka 1 3aApXKyBar-€e Ha MOCTOJHUTE KynyBayn, Kou umaat notpeba og HaBpeMeHo
N COOABETHO McMpakake Ha bapaHuTe MHOPMaUMn N OArOBOPUTE HA HUBHMTE Npallamsa.

WHaovpekTHaTa macoBHa kKOMyHuKauuja Tpeba na Boav 00 MAEHTUMUKYBaHE Ha NOTEHUnjanHuTe
KynyBayn Ha Bawwute npowmssoau/ycnyrn. Konky BO Toa CTe ycneane Moxe Aa crnegute co
anartkata Google Analytics.

3atoa BO BOj Aen ce Mpe3eHTWpaaT Ha4YMHOT Ha KOPWUCTEH€ Ha anaTtkaTa 3a Crefere Ha
OJHecyBaHETO Ha LienHaTa rpyna u MHTepecoT 3a copaboTka co Bac.

HanomeHa: CnuknuTe ce npukaxaHu Ha aHrn1ckn jasuk. NpeBoaoT Ha MakegOHCKM ja3nK € MOXEH
co Google translate 3a cute anatku kou ce gen og Google cuctemoTt. [lokonky kopuctute Ghrome
browser Toa e MOXHO 1 3a cekoja apyra Beb cTpaHa u nNuHK. ( Co AeceH KNuk n3bupare translate,
noTOoa ja3nKoT Ha KOj cakaTe [a ce npeBefe CoapXuHaTa).

OTBapare Ha cMeTKa 3a aHanuTuka Ha l'yrn

nOTpe6HI/I ce cnegHunTe 4Yekopu 3a 3anovHyBame€ CO KOPUCTEHETO Ha OBaa ararTKa.

Perunctpauuja

Q Sve [=) Slike [ Knjige : Jo3 PodeZavanja

Oko 1.470.000.000 rezultata (0,62 sekundefi)

analytics.google.com » analytics » web

Google Analytics

Google Analytics lets you measure your advertising ROI as well as track your Flash, video, anc
social networking sites and applications.

Google Analytics Advertising ... - Link Google Analytics to ... - Google Accounts

Ovu stranicu ste posetili 3 puta. Poslednja poseta: 9.2.20.

Overview Benefits Features Compare Sign in to Analytics Start for free

Get to know your
customers.

CINUKA 14 OTBAPAHE CMETKA I'Yrn AHANTUTUKA

CE| Be Digitalised RRERDVIA

CENTRAL EURDPEAN INITIATIVE

CrpaHa 15



MpupayYHuK 3a coumj

L ADMIN USER
¥ -
= | ooy [T O e
’ ® Mobile phones application - Mobile phones application (UA-30579237-1) A - Moabile phones application -
> a
= - 1 Upgrade to GA4 - B
F o)
Y 0 Y
=]
y ¥D) Account Change History ¢ » Tracking Info
i Trash Can D Property Change History
¥
¢
° Account setup
> a
-
v Account details
=1
Account name (Required)
» M Accounts can contain more than one tracking 1D
Wme Ha cajrot]
Account Data Sharing Settings »
Data you collect, process, and store using Google Analytics ("Google Analytics data’) is secure and kept confidential. This data is used to maintain and protect the Google Analytics
service, fo perform system critical operations, and in rare exceptions for legal reasons as described in our privacy policy.
=
Thn dnta sharina antinns ain s mears manteal sins sharine usie Canaln Anahdinn data | anen mmars
L ADMIN USER
»
o ® o Property setup
> a
- Property details
» }, A property represents a business's web and/or app data. An account can contain one or more properties. Learn more
*Navigate to your Firebase account if you want to create a new property for an existing Firebase project.
=1
Create a Google Analytics 4 property to measure your web and/or app data.
'
Property name
Wme Ha cajToT
Reporting time zone
North Macedonia v (GMT+01:00) Nerth Macedenia Time +
2 Currency
L ADMIN USER
¥ -
»
© Business information
> a
Help us tailor your experience by answering the following.
F o)
Industry category
»
=] Selectone +
' m
Business size
o Small - 1 to 10 employees
(O Medium - 11to 100 employees
(O Large - 107 to 500 employees
(O Very Large - 500+ employees
How do you intend to use Google Analytics with your business? (Check all that apply)
(_) |:| Measure customer engagement with my site or app

M Antimiza mu cita nr ann avnarianca

CNnUKA 15 NPO®UNUPAHE HA BEE CTPAHATA LUTO KE JA CNEAUTE

CEI ‘ Be Digitalised w

CENTRAL EURDPEAN INITIATIVE IAPYHEHMEHA BM3HMCH M KOHCYNTAHTH
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EaykaTtuBeH MakeT 2- MpUpaYHMK 3a COLMjaAHU MeanyMu — Kamnamu

.l Analytics H- ? I .

L ADMIN USER
» -

L () Very Large - 5uu+ employees
»

© How do you intend to use Google Analytics with your business? (Check all that apply)
r & [0 Measure customer engagement with my site or app

+“

> [J optimize my site or app experience

»
[J Measure data across multiple devices or platforms

= Optimize my advertising cost
ym Increase my conversions

[J Measure content monetization
Analyze my online sales
[0 Measure app installs

[0 Measure lead generation

[ other
Ee
. All accounts > Mme Ha cajtor . . B . . .
..l Ana|yt|c5 VIMe Ha CajTOT - Q, Try searching “Insights HH 0 H .
Succes:
@ ADMIN USER
@ .
prery
D &0 Ve na cajror (251793375) -.-E
'® = Setup Aasistant Set up a data stream to start collecting data
» ® A stream is a source of data for your property. One property can have multiple data streams, each coming from one platform. You
B Property settings can view this data in your reports and in Analysis.
r &
b O 2as Property User Management Choose a platform
» [0 Data Streams
@ iOS app @ Android app Web

R £ Data Settings

8 Default Reporting Identity
. R

@] 0 Property Change History

X Set up data stream
Set up your web stream
Website URL Stream name
https:/  ~  bedigitalised.com [ Be digitalised ]

+: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement. ‘
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no
personally-identifiable informatien will be sent to Google. Learn more

Measuring: Page views @ Serolls @ Outbound clicks ~ + 3 more @

CnuKA 16 YEKOPU 0O KOA 3A CNEQEHE

CEl ‘ Be Digitalised

CENTRAL EURDPEAN INITIATIVE 3APYKEHHE HA BM3HMCH H KOHCYNTAHTH
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X Web stream details

STREAM URL STREAM NAME MEASUREMENT ID
https://bedigitalised.com Be digitalised G-DZ8KH16GOY |D
STREAM ID STATUS

2147870417 Mo data received in past 48 hours. Learn more

+: Enhanced measurement

‘Automatically measure interactions and content on your sites in addition to standard page view measurement.
Data from on-page elements such as links and embadded videos may be collected with relevant events. You must ensure that no personally-
identifiable information will be sent to Google. Learn more

Measuring: () Pageviews  (E) serolls (B) outboundclicks  + 3 more &3

Tagging Instructions
R Configure your website with one of the following methods to have data flow into this stream

Add new on-page tag Use existing on-page tag

~ a Global Site Tag (gtag.js)
Copy and paste this code as the first item into the <head> of every webpage you want to measure

<!-- Global site tag (gteg.js) - Google Analytics --»

<script ssync src="https://www.googletagmanager .com/gtag/s?id=G-DZEKH16GaY "< /scripty |—D
<script>
window.datalayer = window.datalayer || [1;

function gtag(){datalayer.pushi{arguments);}
gtag('js', new Date());

gtag('config', 'G-DIBKHIGGEY');
</scripty

- o ‘Google Tag Manager
Add and maintain tags through a web interface to send data to Goegle Analytics, as well as other Goagle and non-Google tools.

Additional Settings

Connected Site Tags
> 9

N B 0 connected >
Load tags for additional properties or products using this stream's on-page global site tag. Learn more

D Tagging Settings 5
Configure client-side tagging behavior, including cross-domain linking, internal traffic, and event modifications.

Measurement Protocol APl secrets scers

&= Create an AP secret to enable additional events to be sent into this stream through the Measurement Pratocol 4

CNUKA 17 NPE®PIIAKE HA KOOOT HA BEB CTPAHATA 3A CNEQEHE

HaBeneHunTe yekopu of CNMKUTE ce NpeaycrioB 3a Mepewe Ha MoceTeHocTa Ha Bawara Beb
cTpaHa.

Of TOj MOMEHT Bure CTe BO cocTojba Aa uMare usBeLTam Bo KoM ce Mepy NoceTeocTa Ha BallaTa
BeG cTpaHa, criopen objaBeHWTE COOPXKMHM, NMPUCTan A0 Hea, KOMKy BpeMe ce 3apxar
MOCETUTENOT Ha COOPXMHUTE, KAaKo Ce OfHECYBar 1 CO Kako UHTepec.

OBa ce OCHOBHWTE Mepetba, AoAeKa HanpeaHUTe Mepera oaaT Bo AeTanu 3a Toa Koe BpeMe e
CTpaHaT HajroceTeHa, Of Kov 3eMju ce NoceTUTENNUTe, Kafe HajMHOry ce 3aapane UTH.

Ha cnegHuTte cnvkm ce npe3eHTUpaaT OCHOBHUTE Mepera Ha noceTeHocTa Ha Beb cTpaHaTa 3a
koja cTe oTBopune Nyrn aHanuTuka.

e o . 1700 I } I
CEl Be Digitalised SRPEAUYIDAY
CENTRAL EURDPEAN INITIATIVE 3APYHEHWEHA BU3HHCH M KOHCYNTAHTH
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

MepeHe Ha noceTeHOCTa Ha Beb cTaHaTa

Kora kogoT Ke ce fogage Ha cajToT U Ke ce 3arnoyHe CO MEpPEHE Ha MOCETEHOCTA Ha CajToT.

. All accounts > Advancepedia . . . . . ‘ .
-ll Analytws All Web Site Data ~ Q Try searching “Pageviews in last 30 days’ A - 0 H .
A Home
Google Analytics Home %wswsms

» @ Customization

Users Sessions Bounce Rate Session Duration Active Users right now
REPORTS
) 8 9 88.89% 0Om 00s
» @ Realtime 1333% 0.0% 160.0% 197.8%

» 2 Audience

- Page views per minute
» ¥+ Acquisition -
» B Behavior

» M Conversions

Top Active Pages Active Users

2, Attribution ™™ 1

Q Discover

2 Admin

All accounts > Advancepedia 0\ ‘ .
1 : Try searching “Pageviews in last 30 days” H .
Al Analytics Al Web Site Data - Y 9 ‘Pag y e
A Home
Overview Create Shortcut 2574 €
» @7 Customization
Pageviews
REPORTS R|gh‘[ now Per minute Per second
~ (O Realtime
Overview 1 = =
Locations
active users on site s = P
Traffic Sources
Content W DESKTOP
100% o 0
Events
CrqrErs 26 mi 1 mi 18 11 mi & mi 1 50 45 o 15
, ® i .
2 AmElnes Top Referrals: Top Active Pages:
» % Acquisition Source Active Users + Active Page Active Users L
There is no data for this view. 1|/ 1 100.00%
» B Behavior
Top Social Traffic: Top Locations:
2, Attribution =™ Source Active Users 4
There is no data for this view.
o <
Top Keywords:
Keyword Active Users +

There is no data for this view.

CnukA 18 U3BELUTAU U MOCETEHOCT BO PEAJTHO BPEME

Meper-eT0 Ha NOcCeTEHOCTa BO peariHO BpeEME € anaTka koja O0BO3MOXYBa Hjbp3a MOKHa peakumja
Ha UHTepPeCcoT Ha noceTuTenuTe,, cnopes objaBuTe, MHTEPECOT U HAYMHOT Ha KOj ja Ce OAroBopwm
Ha HEeroBMOT UHTEPEC.

MMajI'(VI npenBun geka oea ce nNo4eTHU YeKopu BO KOPUCTEHETO Ha aHalNMMTUKa Ha Npe3eHTupaHun
Ce m3sellitTan 3a BoBeHa pyTuHa 3a KOpuUCTeHe Ha anaTtkara.

CEI Be Digitalised KPEAUNIBA

CENTRAL EURDPEAN INITIATIVE IAPYHEHMEHA BM3HMCH M KOHCYNTAHTH
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EAykaTuseH lNakeT

Mpupa4Huk 3a co

. All accounts > Be Digitalised . ‘ . .
.'I Analytlcs All Web Site Data ~ Q  Try searching “Worst pages by load speed A =n 0 H .
Novs Nov 6 Nov Nov B NovY Nov 10
#A Home s
B New Visitor B Returning Visitor
[ 5 ¢
RS gCL=tamizaton Users New Users Sessions Number of Sessions per User
41 34 79 1.93
—_— T~ O~
» (O Realtime
oA G Pageviews Pages / Session Avg. Session Duration Bounce Rate
488 6.18 00:07:11 43.04%
Overview N N~ -
Active Users
Lifetime Value™™
Cohort Analysis Languag Users % Users
= Language » 1. enus 23 I 5510%
Audiences
Country 2. engb 9 I 2195%
User Explorer City 3. micmk 6 [l 1463%
» Demographics 4 hrdr 1] 248%
» Interests Browser 5. idid 1| 248%
% Attribution *™ Operating System 6. itit 1] 244
_ Servira Provider viaw full ronnrt
. All accounts > Be Digitalised L N 2
..l Analytics All Web Site Data ~ Q Try searching “Worst pages by load speed ‘ H 7 I ‘
ft Home Pageviews Pages / Session Avg. Session Duration Bounce Rate
e 488 6.18 00:07:11 43.04%
| ..
REPORTS
» © Realtime
Demographics City Users % Users
v & Audience Language 1. (not set) 16 [ 39.02%
Overview Country 2. Bitola 9 Wl 2195%
Active Users City » 3. Dallas 4 B 976%
Lifetime Value™™ Systom 4. (not set) 2 | 488%
Cohort Analyais Browser 5. Vienna 1| 244%
T
i Operating System 6. Helsinki 1| 244%
udiences
Service Provider 7. Trieste 1| 244%
User Explorer
Mobile 8. Haarlem 1| 244%
» Demographics
Operating System 9, Istanbul 1| 244%
» Interests
Service Provider 10. Cacak 1| 244%
» Geo
Screen Resolution view full report
» Behavior

This report was generated on 11/11/20 at 2:54:48 PM - Refresh Report

CnuKA 19 MEPEHE 3A BUOOT HA MOCETUTEN ( CTAP- HOB) O1 KOJA 3EMJA-TPALL) U KAHAN

Demographics: Overview @

All Users
100.00% Users
Key Metric: | Users ~

Age

60%

20%

2534

+ Add Segment

26.80% of total users

3544

Gender

B save

B male

CNnUKA 20 MEPEHE HA NCOETEHOCTA CMNOPE[ NOJ U BO3PACT

CEI

CENTRAL EURDPEAN INITIATIVE

Be Digitalised

by EXPORT

Oct 30, 2020 - Nov 5, 2020 +

W female

« SHARE | (& INSIGHTS

49 48% of total users

HREAUVIIA

3APYKEHHE HA BM3HMCH H KOHCYNTAHTH
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Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

All accounts > Be Digitalised
.'ﬂ Analytics All Web Site Data ~ Q,  Try searching “Worst pages by load speed” ‘ - 0 .
A Home Primary Dimension: Page  PageTitle  Other ~
» 37 Customization Seotodey Gimension v St pe:| Dkt | |9 adexed B Q|| T M
REPORTS Page Pageviews v R Entrances Bounce Rate % Bt Page Value
» @ Realtime 488 280  00:01:23 79  43.04% - 16.19%
s e - | o o s 0 22 @ By v for vl 11

» & Audience

Of 1. ¢ 3 102 (20.90%) 57 (2036% 00:01:25 52 (65.82% 38.46% 2941%  $0.00 (0.00%
» 9 Acquisition

L 2 /my-account/ & 73 (14.96%) 18 (6.43% 00:01:20 2 (253% 50.00% 822%  $0.00 (0.00%
v B Behavior = ) _
L) 3. /storedisting/ 8 50 (10.25%) 24 (857% 00:00:20 0 (000% 0.00% 0.00%  $0.00 (0.00%)
Oerview O 4 /dashboard/products/ & 2 pmy 12 ey WoLss 1 27 000% 385%  $000 (00os
Behavior Flow = =
[J 5. /dashboard/ @ 24 (492%) 14 (500% 00:00:31 3 (380% 0.00% 1250%  $0.00 (0.00%
v Site Content ==
[J 6. /storedisting/page/2/ ] 24 (492%) 18 (6.43% 00:00:53 0 (0.003 0.00% 16.67%  $0.00 (0.00%
M ‘dashboard/products/?product_id=480&: &
N /dashboard/products/?product_id= action=edit m 5 5 oaa i -0)- 0 003 % 0 003
e U| 7 £55308=5UCCESS d 10 (205%) 2 ) 00:02:37 0 (000 0.00% 2000%  $0.00 (000
Landing Pages O 8. /my-account/lost-password/ ] 9 (1.84%) 4 (143% 00:00:15 0 (0.00% 0.00% 0.00%  $0.00 (000
Exit Pages d o /product-category/construction-and-energy/ & 9 (1.84%) 5 (1.79% 00:00:09 0 (0.00%; 0.00% 0.00%  $0.00 (0.00%
» Sita Snaood [0 10. /product/ocHoBeH-naKeT-Ha-cMeTKoBOACTBeHHyCn/ B 9 (1.84%) 7 (250%) 00:07:17 1 (127% 0.00% 1M1.11%  $0.00 (0.00%
%, Attribution = S
Showrows: |10 v |Goto: 1 1-100f78 € 2

CNUKA 21 MEPEHSE HA MOCETEHOCT U OOHECYBAHE CMNOPE[ COAPXXUHUTE HA BEE CTPAHATA

i All accounts > Be Digitalised ) B ’ " .
..a Analy‘t|cs All Web Site Data ~ Q Try searching “Worst pages by load speed < " 0 : .
A Home
» B¥ Customization - ) Conversions
Acquisition Behavior
REPORTS Users 4 NewUsers Sessions Bounce Rate Pages / Avg. Session =
Session Duration -
o -
»© Realtime 4 3 79 43.04% 618 00:07:11
» & Audience 1 m Direct 7 21 |
v Do Acquisition
S —
Set up a goal.
» All Traffic T rics, defi
0 ic Search 5 1429% 0 see outcome metrics, define
3 m Orgaric Seare O | one ot more gl
» Google Ads
» Search Console 4 m Email s B 0.00% GET STARTED
» Social
» B Behavior
To see all 5 Channels click here.
» M Conversions
== This report was generated on 11/11/20 at 3:08:50 PM - Refresh Report
%, Attribution *™
o < © 2020 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

CNUKA 22 MEPEHE HA KAHANUTE NMPEKY KOU CE MPUOOBUBAAT NOCETUTENN HA BEB CTPAHATA

MepereTo of crnnka 22 Bu OBO3MOXYBa [a ja NpoueHyBaTe yCrneLwHocTa Ha BallaTta UHTepHeT
KOMYHUKaLMja 1 Ha Koj HauMH o6e3befyBaTe Hajronema noceteHocT Ha Beb cTpaHaTa ( nesaTa
CTpaHa opf crvkata BM MNOKaxyBa KOW anaTku KOMKy BW nomaraaT BO NpuaobuBaH-eTo Ha
noceTuTenu..

OBaa Mepere Tpeba Aa BU MOCMYXM 3a OLlEHKa Ha BaluMTe kamnawu Ha Pejcbyk, AnpekTHaTa
emMaun komyHukaumja n 'yrn eac ( Google Ads anatka wWTo ce objacHyBa noHatamy).

[okorky cakaTe [a ro npurnaroamMte Meper-eTo Ha MoceTeHoCTa criopes BawmTe notpebu, Bo
CreHUTe CINKN € NPUKaKaHO Kako Toa MOXeTe [1a ro HanpasuTe.

CEl Be Digitalised RPERUMDA

CENTRAL EURDPEAN INITIATIVE
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EAykaTuseH lNakeT 2- Mp1MpayvyHUK 3a COLUJAAHU MeAUYMU — Kamnaru

lNMpunarogeHu meperwe Ha BaluMTe NoTpeod

L ADMIN USER
, um
r@® By ~ccount Settings + 4+ Upgrade to GA4 B View settings
.
b a8+ Account User Management EQ Property Settings 433 View User Management
e
Y AllFitters 282 Property User Management Goals
=]
9 Account Change History <> Tracking Info 2\ Content Grouping
'
'i Trash Can 0 Property Change History Y Filters
Dd Data Deletion Requests Channel Settings
PRODUCT LINKING W Ecommerce Settings
-, =] Google Ads Linking
Dd Calculated Metrics eera
Q E Adsense Linking
PERSONAL TOOLS & ASSETS
& Ff Ad Exchange Linking S|z segments
f ADMIN USER
>
B wauing
¢ O B viewsettings View more  Viewed product or service details
» o Contactus  Viewed phone number, directions, chat or email
= - a8 View User Management
Get estimate  Requested price or time estimate
»
> F Goals See available  Checked inventory or schedule
(=] Find a location  Viewed location or dealer information
2\ Content Grouping ENGAGEMENT
»m
Media play Played interactive media, like a video, slideshow, or product demo
Y Filters
S 50al  Sman Goal not available.
Channel Settings Measure the most engaged visits 1o your website and automatically turn those visits into Goals. Then use those Goals 1o
improve vour Google Ads bigding, Leam mor:
W Ecommerce Settings (@ Custom
Dd Calculated Metrics seTa
PERSONAL TOOLS & ASSETS
BB Amnl Annasi
] Z|z segments
> © 2020 Google | Analytics home | Terms of Service | Privacy Policy | Send feedback
I o Goal setup  Eant
Custom
N 1 e Goal details
ame Destination
TecT Equalsto ~ hitps://advancepedia.com/thankyou.html Case sensitive
For example, use My Screen for an app and /thankyou.htmiinstead of www.example.comythankyou.ftm/ for a web page.
Value optional
Goal slot ID

OFF ‘ Assign 3 monetary value o the conversion

Funnel opticnal

Goal Id 1/ Goal Set1 -

oFF |
TYPE Specify a path you expect traffic to take towards the destination. Use it to analyze the entrance and exit points that impact your

(@) Destination ex: thanks.html

Goal.

Duration  ex: 5 minutes or more Verify this Goal  See how cften this Goal would have converted based on your data from the past 7 days.

Pages/Screens per session  ex: 3 pages

Event ex: played a video

CnuKA 23 NOCTABYBAHE NOCEBHU LIENIY BO MEPEHSETO HA MOCETEHOCTA

HREAUVIIA

3APYKEHHE HA BM3HMCH H KOHCYNTAHTH

CEl Be Digitalised

CENTRAL EURDPEAN INITIATIVE
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Mpeapar CTOjKOBCKHM: EaykaTuBeH MakeT 2- NpMpaYHMK 30 COLMjAAHM MeAuyMu — Kamnamu

PE3WUME Ha I'YT'J1 AHAJIIUTUKA

Y4yecHUKoT Koj nsgsown 20 caatn BO 6 KOy4MHr cecum 3a notpebuTe Ha CBOjOT BM3HUC ro nva
Ha pacrnonarawe cnegHoBo:

(1) Cuctem 3a Mepen-e Ha noceTeHOoCTa Ha BeO cTpaHaTa:
(2) MpernegHoCT 1 OLEeHKa Ha akUuunTe BO NpomMouuja Ha BU3HKCOT:
(3) CornenyBame Ha MHTEPECOT Ha NOCETUTENUTE

(4) NedurHupatrse Ha aTpakTMBHOCTA HA COAPXMHUTE Ha BeO cTpaHaTa U MHTEPECOT 3a HUB;

(5) MopaTtouu 3a ngHUTE NPOMOTUBHU KamnarW.

Mpawawa/KomeHTap/ 3abenelukn

CEl Be Digitalised RPERUMIBA

3APYHEHWEHA BU3HHCH M KOHCYNTAHTH

CrpaHa 23



Mpeapar CTOjKOBCKM: EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

3. NMNogobpeHa naszapHa no3uuMja U pact Ha OU3HUCOT NpPeKy
GOOGLE Aids u YOUTUBE

PactoT Ha 6u3H1COT 3aBMCK Of Toa KONKy A0Bpo ce no3nunoHmpare Ha nasapot. Bo uHtepHet
paboTeH-eTO TOa 3Ha4yM MNOCETUTENUTE Ha MnosieceH U Nobp3 HayMH da 4ojaaT BO KOHTaKT CO
BaLlaTa NoHy4a Ha NPpOM3BOAM U YCIyTU.

[iBe HajuyecTo kopucTeHn anatku 3a oea ce GOOGLE Aids n YOUTUBE.

GOOGLE Aids

Google Aids e nogecyBare Ha Bawarta Beb cTpaHa 1 COOPXUHUTE Ha HAauYUH a Npu TINCTakbeTo
Bo ['yrn Tme ce nojaByBaat npBu 1 npebapyBaynTe NpBO 40jAaT BO KOHTAKT CO BawaTa Beb
cTtpaHa. OBOj HauMH ce nnaka 3aBWCHO Of BPEMETO 3a KOe Ce AOHEeCYyBa Kamnakara.

Bo HapenbuTte crnvku ce npukaxyBa Ha4YMHOT Ha KOPUCTEHE HA OBaa anaTka.

Go gle Ads Overview How it works Cost FAQ Advanced resources Signin

Googl
Grow your e

business with '
Goog Ie Ads Ad - ascendancestudio.com

Ascendance - Kids Dance Classes
Get in front of customers when they're searching All Ages and Styles. Try a Free Class Today
for businesses like yours on Google Search and
Maps. Only pay for results, like clicks to your
website or calls to your business.

Overview “ Qverview This month Nov1-6,2020 ~ ¢
Recommendations Y  Campaign status: All; Ad group status: Al ADD FILTER
» Campaigns
+ NEW CAMPAIGN 3 [ ]
* Ad groups DOWNLOAD ~ FEEDBACK

» Ads & extensions

Clicks v Impressions ¥ Avg. CPC Cost Recommendations
* Videos
191 35.6K $0.31 $59.37 7370 Yoursptimization
1% score 3
» Landing pages
a0 13K
b K d Set up conversion 0%
eywerss 0 tracking
* Audiences See which of your clicks tum into
customers
. 40 6.5K
¢ DR U See why this is recommended
* Placements
» Settings 0 0
¢ Nov1,2020 Nov 6,2020 viEw

CINUKA 24 MoBP3YBAHKE CcO N'Yrn AHANUTUKA

CEl Be Digitalised REAT R

CENTRAL EURDPEAN INITIATIVE
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MpupayHUK 3a COLUjaAHU MeAUYMHU — Kamnaru

Select the goal that would make this campaign successful to you ]

©

Leads

O

Sales

Brand awareness and reach

App promotion

Website traffic Product and brand consideration

o

Create a campaign without a
goal’s guidance

[ole Ryl CANCEL

Select a campaign type

Search

Reach customers interested in your
preduct or service with text ads

Reach your business goals with
automated ads on Google and
across the web

Display

Run different kinds of ads across the
web

Discovery

Run ads on YouTube, Gmail, Discover,
and more

Shopping Video

Promote your preducts with Reach and engage viewers on
shopping ads YouTube and across the web

CONTINUE eileN

Select the ways you'd like to reach your goal @

Website visits
=5 https://bedigitalised.com/
] Phone calls

D Store visits

] App downloads

Start tracking your sales as website conversions

A conversion action is something valuable to your business that people do after interacting with your ads. To track your sales as conversion actions
across your account, create a conversion action and then install the tracking code. Learn more

@) CREATE CONVERSION ACTION

(oI CANCEL

CnukA 25 3ANOYHYBAHSE YN EAC KAMIMAHA

CEI

CENTRAL EURDPEAN INITIATIVE

‘ Be Digitalised

3APYKEHHE HA BM3HMCH H KOHCYNTAHTH
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X 4 Google Ads = New campaign

@ select campaign settings © setupadgroups © createads ©Q review

General settings Cfl M KA 2 6
MOCTABYBAKE
HA KAMMAHKATA

Type: Search Goal: Sales

Campaign name 06yka »
Networks Search Network N
Ads can appear near Google Search resuits and other Google sites when people search for
terms that are relevant to your keywords
Include Google search partners @
Display Network
Expand your reach by showing ads to relevant customers as they browse sites, videos, and
apps across the Intemet
Include Google Display Network @
v Show more settings
Targeting and audiences
Choose who you want to reach
Locations Select loc totarget @ e
(O All countries and territories
(@ North Macedonia
(O Enter another location
v Location options
Languages %
0 with
Learn more
English @
Audiences ect audiences to add to your campaign v
Budget and bidding
Define how much you want to spend and how you want to spend it
Budget Enter the average you want to spend each day For the month, y¢ ~
$5.00 u
end uf
e as much. Leam more
Bidding What do you want to focus on? @ A
Clicks ~
[[] setamaximum cost per click bid limit
@ This campaign will use the Maximize Clicks bid strategy to help you get the
‘most clicks for your budget
Or, select a bid strategy directly (not recommended)
v Show more settings
Ad extensions
Get up to 15% higher clickthrough rate by showing additional information on your ads
Sitelink extensions Add add your ad v
Callout extensions Add more business information to your ad v
Call extensions Add a phone number to your ad

© Adextension

SAVE AND CONTINUE Leave feedback

© Google, 2020.

CEl Be Digitalised KPE}\UJ ITA

CENTRAL EURDPEAN INITIATIVE IAPYHEHMEHA BM3HMCH M KOHCYNTAHTH
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Mpeapar CTOjKOBCKHM: EaykaTuBeH MakeT 2- NpMpaYHMK 30 COLMjAAHM MeAuyMu — Kamnamu

X% 4 Google Ads | New campaign o o 08 x 4 Google Ads | New campaign

-
i
=

Q fdoeews € 3

[P ——————
B R

© e

LIS e ano conmae

CnukA 27 KPEWPAKE I'Yrn EQc (GOOGLE AIDS)

Pesyntatute o kamnawute ce mepart co ['yrn aHanmMTuka u Norope e NpuKaXkaHo Kako Aa ce
cnegu Bo KonkaB 06em kamnawuTe Ha Google Aids HacovyBaaTt HOBM NOCETUTENN Ha BawlaTa
Beb cTpaHa.

HauyunHOT Ha cnegewe Ha KOHBEp3WjaTa Ha NOCETUTENNTE BO KynyBama ke buae npes3eHTupaHo
Bo EoykaTmMBHUMOT naket 6p. 3.

OBoj kKaHan Ha nNpomoLuMja Ha BawWKWOT 6M3HMC 06e3benyBa NMpUBIEKYBake HA BHUMAHUETO Ha
noTeHumMjanHMTe KynyBadu Npeky BMAEO COAPXMHW. TpuTe anaTtkm 3a Kpeupawe Ha BuOeo
COAPXMHM ce npe3eHTupaHn Bo EaykaTmBHMOT nakeT 1, a oBAe ce npukaxaHu anatkute 3a
KopucTewe Ha YouTube kaHan 3a HUBHO ypedyBawe U NpOMOBUpPaH-E.

= @ Voulube" Tpedap o @ oA @
f
]
& npemn
(> I e I g I a I se
o)
O]
L SR
° Be Digitalised MPHCNIOCOBETE FO KAHANOT | YNIPABYBAJTE CO BHAEATA
w A
NOYETHA BUAEA NAEIMCTH KAHANM AMCKYCHIA NOBEKE 3A Q

NPETNN.
a Nocrasysara B (YWTH T CHTE

Myswka
o :

cnopr - S
O roume = ‘“ = ‘,,
O cwens = m_-o =eagy

Pervcpuparee ¢ Kpenparee nonyaa Ha i Awaajw wo crwkn 30 € i Promo Obuka-BeDitalised, | 13 102020 BeGmap £ fymyaae ey et

NOBEKE 071 YOUTUBE NpoAsBMUS NPOWaBOAM yCYTH w ¢ NpoRBHMI npedenTaunja NpoexT
€  YouTube Premium =
B owmonn

FIGURE 1 YOUTUBE KAHAI 3A BU3HUCOT

GCEI Be Digitalised KRPEAUNIA

CENTRAL EURDPEAN INITIATIVE
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OTBopame YouTube kKaHan

Go

gle

Signin

to continue to YouTube

[ Email or phone

Forgot email?

Not your computer? Use Guest mode to signin privately.

Learn more

Create account

English (United States) ~

Help Privacy Terms

Mpupa4HKUK 30 coumj

Google

Signin

to continue to YouTube

Email or phone

Forgot email?

Not your computer? Use Guest mode to sign in privately.

Learn more

Create account

For myself

I To manage my business

s 1

FIGURE 2 PETMUCTPUPAHKE YOUTUBE KAHAN

Google Account

®©

0

Home

Personal info

Data & personalization

Security

People & sharing

Payments & subscriptions

Q

Help

Google

Create your Google Account

to continue to YouTube

First name

Username

Last name

(@gmail.com

You can use letters, numbers & periods

Password

symbels

Sign in instead

Privacy Terms

Welcome, Test Testovski

Manage your info, privacy, and security to make Google work better for you. Learn

Privacy &

personalization

Security issues found

Use my current email address instead

Confirm

@

Use 8 or more characters with a mix of letters, numbers &

Q@

Account Search

YouTube

i X
D 2V

Q ig i©

Contacts

About Protect your account now by resolving
See the data in your Google Account these issues E &(
and choose what activity is saved to Drive Calendar Translate
personalize your Google experience
Manage your data & personalization Secure account L =
= E3Youlube™ Search Q Test Testovski
testzatestiranje@gmail.com
A Home Manage your Google Account
© YouTube Music
$  Trending 1 . s 0 B Create achannel
Listen ad-free with Music Premium RHESCENe
i@  Subscriptions
= P @ Purchases and memberships
#&  YouTube Studio
g Library
[g Switch account >
£ History
2] Signout
HH  Your movies 2
©  watchlater Appearance: Device theme >
e Liked videos Language: English >
Location: North Macedonia >

SUBSCRIPTIONS

0 Music

FIGURE 3 YPEQYBAHKE HA JYTYE KAHANOT

CEI

CENTRAL EURDPEAN INITIATIVE

Be Digitalised

Y8 O X O

Settings

HREAUY

A

JAPYHKEHHEHA BUIHHUCH W KOHCYNTAHTH
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Mpeapar CTOjKOBCKHM: EaykaTuBeH MakeT 2- NpMpaYHMK 30 COLMjAAHM MeAuyMu — Kamnamu

Kopuctewe Ha JyTy6 KaHanoTt

TpuTe OCHOBHWM aKTMBHOCTM Ha JyTyG KaHamoT LWTO Ce BaXHM 3a BawuoT OU3HUC ce:

nocrtaByBak€ Ha BUAEO, ypeayBalke€ Ha BMAeO U npeBon Ha BnAOeOoTO.

= @B Youlube

Noseria

& 8ompenn

Be Digitalised

° ‘ Be Digitalised NPUCNOCOBETE 10 KAHANOT YIPABYBAJTE CO BUAEATA
IPETIATHILM
L] it
NOYETHA BUAEA NNEJANCTH KAHATM LUCKYCHIA NOBEKE 3A Q
nPETAN.
e Nocrasysara P NYWTH I CHTE
Mysuka

° Vrpawe “ - ‘l'
Q owmoon 2.20 m i L] <+ |

PerncTpuparee ¢ Kpenparee noyaa Ha Qnaon wa crik 34 € Promo Obuka -Be Digkaleed, | 15 102020 Beduvap
NOBEKE 01 YOUTUDE NPOAABHMLS NPOHIBOAN YCAYTH H €. NPOAVEMILY NpeaenTauM|s NPoeKT

CnukA 28 MNMPUKAYYBAHE BUAOEO HA JYTYB

Kynysarse npexy uTepher
nAaTdopMaTa

Mo M3GopoT Ha onuwujaTa NpukadyeTe BMOEO, anatkaTta Be BOAM YeKop Mo YeKop A0 3aBpllyBaHe

Ha uennoT npouec.

Mo npukavyyBakhe€TO UMATE Ha pacnonarake ypeayesad 3a BalleTto Buaeo

D Studio

& BupeawHa kaHanoT

[etanu 3a BupeoTo
=

@ cel == A
B Pervcrpupatbe € nponasHMua
BaweTo Bugeo
@
/‘ Detanu Kaxo aa perucTpupare ceoja e-npopasHMua Ha www.bedigitalised.com
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CNnUKA 29 KOPUCTEHE HA YPEQYBAY HA BUOEA HA JYTYB

CEl Be Digitalised
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B Cpncku

Wabepete kako cakate Aia rv oAafeTe TUTIOBUTE

£ [pukaun patoteka

B3 Bnuwere pauro

@ © © ©

00:00

K\ BPATU 7 MOBTOPU

CnukA 30 [JOOABAHSE MULLAH NPEBOA HA BUOEOTO

Bo ypenyBa4doT Ha BMaeaTta nocTou onuuja TUTIIOBU, CO KOja MOXeTe [a ro npesegeTe BUOeoTo
Ha noseke jasuum ( cnuka 30). [logaBawbeTo NpeBo € CO NuLaH TEKCT ( MpuKavm gatoTeka) nnm
Aaro BnvweTe payHo, CO WTO AoAdeKa ro nuwyBaTe TeKCTOT BMAeOoTo naysmpa. Bugm npumep
3a KopuCTerwe Ha anaTtkaTa hitps://www.youtube.com/watch?v=ipcu704qgi3Y

HanomeHa: lpumeHa Ha anatkaTa 3a noTpebute Ha BawwvoT 6usHuc e gen of KoyuuHr

nporpamaTta, CO Koja ce npucrocobyBaaT anaTkuTe Ha KapaKTepUCTUKMTE Ha BU3HUCOT K
BELUTMHUTE Ha KOPUCHMKOT Ha anaTkuTe.

PE3UME Ha I'YI'J1 Aac v JyTy6

YuecHukoT koj nagsomun 20 caatn BO 6 KOy4MHr cecum 3a noTpebuTe Ha CBOjOT BU3HUC ro Mma
Ha pacnonarawe CriejHOBO:

(1) Cuctem 3a npuBnekyBare Ha noronem 6poj noceTntenu Ha Beb cTpaHara;

(2) Meperse Ha ycnewHocTa of nraTeHUTE Kamnamu

(3) JyTyb anatkute 3a nogapLuKa Ha NnpomMouujaTa co BUAEO COOPXKMHU Ha NnoBeke jasnum
(4) CornepnyBawe Ha MHTEPECOT Ha NoceTuTenuTe

(5) MogaTtoun 3a ngHUTE NPOMOTMBHU KamnakW.

Mpawaxwa/KomeHTap/ 3abenelukn

CEl Be Digitalised RPEAUMIA

CENTRAL EURDPEAN INITIATIVE JAPYKEHHEHA BMIHHCH M KOHCYNTAHTH
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EaykaTtuBeH MakeT 2- MpupaYyHuK 3a COLMjaAHU MeAnyMu — Kamnaku

YMNATCTBO

CynepBu3suja Ha Koyuu

Cnpoeedysar-e Ha EOykamueHuom rnakem ce e00u rnod Had3op Ha cynepsusop. Toj eo
nodopxyea Koydyom 60 npumeHama Ha anamkume U yCrewHo crpogedygarbe Ha KOy4YuHe

cecuume. Oea yramecmeo eu ripe3eHmupa akmugHocmume Ha cyriepeu3opom 80 noddpuwikama
Ha Koy4om 80 ripouyec Ha ucriopakama Ha KquUHe rpoepamama.

lMpouecoT Ha cynepBu3nja ce ogHeCcyBa Ha YeTUpM npallama:

| (1) UBEHTU®UKYBAHE KITUEHTOT

1.1. Mamepujanu wmo Koydyom mpeba Oa 2u uma:
= EpykatuseH lNakeT 1
= Cgoja gmail agpeca
= CeKTopuTe 3a KoM MOXe Aa ce OTBOpU e-nNpoAaBHMua
1.2. Cekmopu u KOMMaHuUuU 80 KOU UMa UCKycmeo
o Jlucta Ha koMnNaHuK co kom copaboTyBa UMK caka fa rm KoHTakTupa
| (2) NMPOLIEHKA HA KNUEHT

2.1 Nodzomoeka 3a cpedba —Aemo cecuja- pa3roBop co CynepBu3opoT Mo TenedoH
nnu e-nowrTa 3a MHopmauumTe 3a KNMEHTOT U CEKTOPOT (NorneaHu NpupavyHuK)

% [oarotBeHn anatku 3a cpegbarta-gemo cecujata;

2.2. Tekom Ha demMo cecujama — NPUCYCTBO Ha CYNepBK130POT Ha NPBUOT KOHTAKT U
aemo cpenb6a Ha KoyyoT CO KIMUEHTOT:

O

lMononHeTn nogaToum 3a KNUEHTOT 40 KOPUCTEHUTE anaTku BO YETUPUTE YeKopn
o WpeHtndukysaHa uen Ha Koy4mHroT

2.3 [MoHyOda u dozoeop - 30 M1HYTN pa3roBop (TenedoH, ckajn unn ampekTHa cpeaba)

3a TEeKCTOT Ha noHygata M paboTHMOT nnaH W AaTymMoT Ha NOTNULIYBawe Ha
[oroBopoT 3a KOYYUHr

| (3) TEKOT HA KOYYMHI CECUUTE U PE3YNITATUTE KAJ KIIMEHTOT |

3.1. lMped cekoja noeduHeYyHa cecuja — pa3roBop co CynepBn3opoT 3a NOTpebHuTe
MaTtepujanu u YekopuTte npeaBuaeHU 3a cecujata
3.2 Mo 3aepwyeaH-e Ha cecujama - pasrosop co CynepBr30poT 3a:
® TekoT n pesynratuTte of cecujata
» 3agauunTe 3a cnegHara cecuja
® CTaTUCTUKM Ha KIMEHTOT 3a HeJenara

3.3. 3aepuwiyeaH-e Ha KOy4uH20m - OHNajH pa3roBop co CynepBu3opoT 3a NpPOLEHKa
Ha ycnexoT, CTaTUCTUKKN 3a NpofaxbaTta u 3aBpLUHMOT U3BELUTaj 3@ KIMEHTOT

| (4) CNEQEHE HA KNIMEHTOT BO HAPEQHWUTE TPU MECELIW.

M3BewTaj Ha CynepBn3opoT 3a ycnexoT Ha Koy4oT CO KOHKPETHUOT KMUEHT
MeceueH pa3roBop 3a CTaTUCTMKUTE Ha KITMEHTOT 3a MHTEPHET npogaxbarTa

CEI Be Digitalised RREAUVIRA!

JAPYHKEHHEHA BUIHHUCH W KOHCYNTAHTH
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Anatku 3a KoyuuHr n Cynepsusunja

Mmajkn npenBug geka KoyuvHroT 1 cynepsusmjaTa ce chnpoBedyBaaT OHMAjH Ha Kpaj ce
npeseHTUpaHn Tpyu anaTkM Kako NOMOLL BO MCNopakaTa Ha eaykaTUBHUOT nakeT 1:

NMoaroTroBKka Ha npe3eHTauun, Bugea, nocTtoBu, 6aHepum .... co Canva

Annukaumnjata Canva oBO3MOXya 6p30 cpeayBate Ha MHCTPYKTUBHU BuAea, Npes3eHTauumu,
NOCTOBW, CNNKN UTH. MoXe aa ce KOpUCTU Ha CreaHuoT NKUHK: hitps://www.canva.com/

Home > Templates >

Lesson Plan Templates

Give your lesson plans a creative twist. Choose from Canva's collection of
professionally designed templates you can personalize in minutes.

Weekly Toddler At

B color ~

a LESSON _ ENGLISH LESSON PLAN MIS. MOLGAN'S
f == == ==

CnukA 31 KOPUCTEHE HA ANJNIUKALMJATA CANVA 3A MOANOTOBKA HA EQYKATUBHU MATEPUJANU

OBaa annukauuja oBo3MoxyBa 6p30 cpeayBaHe Ha NOCTOjHUTE eaykaTUBHU MaTepujani, Unm
n3paboTka Ha HOBW, KOULLTO Ce CUMHYBaaT BO BaLLMOT KOMMjyTep 3a MOHATaMOLLIHO KOPUCTEHE.

TeamViewer 3a paboTa CO KNMEHTOT

OBaa annuvkaumja My 0BO3MOXYBa Ha KOY4oT U /MnNn MEHTOP Aa MMa npucTan 40 KOMMjyTepoT Ha
MEHTOPUPaHMOT 1 Ja AEMOHCTPUPA Kako ogpeaeHa anatka ga ce nHctanumpa nnu Kopuctu. Team
Viewer e 6ecnnatHa annukauvja u Moxe aa ce npeseme og hitps://www.teamviewer.com/en/

8 TeamViewer

(4 Download ) ((Buy now )

Your Reliable Partner for

Remote Access
& Support

manage, monitor, and repair computers,

chines and more — fron

CNUKA 32 MPE3EMAHE ANNMUKALMUJA TEAM VIEWER

CEl Be Digitalised RPERUMDA

3APYHEHWEHA BU3HHCH M KOHCYNTAHTH
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Quick Assist 3a paboTta co KNUeHT
OBaa annukauuja e gen og Windows 10 u paboTtu Ha no6p3 n pa3buprme HaYMH 3a KOPUCHUKOT.

Quick Assist = X

Microsoft Quick Assist enables two people to
share a computer over a remote connection so
that one person can help solve problems on the
other person’s computer.

;8, Get assistance

Allow someone you trust to assist you by
taking control of your computer. Please
enter the 6-digit security code that was
provided to you.

Code from assistant

|

Q Give assistance

Assist another person over a remote
connection.

Assist another person

CnUKA 33 QUICK ASSIST —WINDOWS ANATKA

Obykata Ha Koy4uTe 3a OBME anaTkym He e Aen of OBOj edykaTUBEH NakeT KOj € HaMeHeT 3a
npetnpujatujata —y4eCcHuULM BO NMPOEKTOT.

Mpawarwa/KomeHTap/ 3abeneLwku

CEl Be Digitalised RPERUMDA

CENTRAL EURDPEAN INITIATIVE
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